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Generally, Texas uses four types regarding elections which are primary elections, runoff elections, general elections and special elections. From the primary elections, candidates for a general election can be selected and are guided by the state law as opposed to the federal law (Matsusaka, 2015). The voter participation in the Texas elections is based on ethnic criterion such that it is highly likely that the African-Americans will front and vote for one of their own Blacks. Additionally, the African-Americans participation dynamics are similar to those of Mexican-Americans which informs the voting choices. The elections campaigns in Texas are much like any other places because after the primary elections have been conducted, the candidates appeal to the electorate by giving their political manifesto. The mobilization of young people is a characteristic of the election campaigns in Texas because the political class is aware of the valuability of the younger population in advancing their political agenda (Cortina & Rottinghaus, 2019). The election campaigns in Texas are for the most part rigorous which is more increased as the election date nears.
 The other important aspect of Texas elections is the financing involved in facilitation of the campaigns leading to electoral politics. The major financiers of political campaigns in the state are prominent business people and celebrities who might be used to advance the influence of the various political parties. Additionally, well-wishers are also essential financiers of political campaigns because these are usually costly affairs which involve attempts to woo the voters from all classes of voters. Therefore, prominent business people and celebrities form a majority of the campaign financiers in Texas followed by well-wishers who may channel their donations to their preferred political parties of choice. 
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